	THESIS REVIEWER´S OPINION

	Student’s full name 
	Anusua SAHA

	Thesis title
	Bottom of the Pyramid: A Novel Approach of Marketing Strategy

	Reviewer’s name
	Doc. Ing. Miloslava Chovancová, CSc.

	Degree course
	English Language for the Managerial Practice

	Mode of study
	Present

	Thesis evaluation criteria
	Classification grade according to ECTS 

	Structure

	Outline and division
	A
	B
	C
	D
	E
	F

	Language level
	A
	B
	C
	D
	E
	F

	Formatting (citations, presentation)
	A
	B
	C
	D
	E
	F

	Content

	Sources and their utilization
	A
	B
	C
	D
	E
	F

	Thesis statement formulation
	A
	B
	C
	D
	E
	F

	Methodology of analytical part (goals, methods, research type, sample, etc.)
	A
	B
	C
	D
	E
	F

	Data analysis and meeting the goals
	A
	B
	C
	D
	E
	F

	Data interpretation and conclusions
	A
	B
	C
	D
	E
	F

	Vocational contribution, practical relevance
	A
	B
	C
	D
	E
	F

	Evaluation justification (strengths and weaknesses of thesis):
The goal of the thesis set by the student is to analyze the bottom of the pyramid as a novel approach of marketing strategy. The Bachalor Thesis consist of 50 text pages. Student explored the literature sources with the relationship to the bachelor topic. The formal side and the meeting  the goals of the Bachalor Thesis as well, those have been developed in the very acceptable level. The research on case issue is relevant to the aim of the thesis. I positively evaluate the Bachalor Thesis methodology and results, as well. There is a possiblility to agree with the student´s conclusion. 


	Questions to be answered by student:

Case study is only one method of the exploratory research. Can you describe the other methods of exploratory research ?


	Overall mark*
	A
	B
	C
	D
	E
	F

	Date: 04.06.2009
	Signature:


* Overall mark is not a mathematical average of individual marks.





