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ABSTRAKT

Tato prace se zabyva prekladatelskymi agenturami a prekladateli na ¢eském trhu. Hlanim
cilem bylo vyuZiti Casto kladenych otédzek v dotaziku, ktery byl zaslan jednotlivym
agenturdm. Na zakladé odpovédi byly zisk&ny uzitecné informace jak pro klienty, tak pro
mozné budouci zaméstnance. Vyzkum probihal v agenturdch a také mezi fyzickymi

osobami pracujici na Zivnostensky list.

Klicova slova:
Preklad, prekladatel, prekladatelské agentura, historie, jazykova korektura, CAT aplikace,
soudni ovéreni prekladu, vyzkum, grafické vyhodnoceni

ABSTRACT

This thesis deals with translation agencies and translators in the Czech Market. The main
objective was usage FAQs in the form of the questionnaire and through this to determine
useful information for future clients and for potential employees. The research proceeded

in the agencies as well as between freelancers working in our market.

Keywords:

Translation, translator, translation agency, history, proofreading, CAT tools, official
translation, research, graphical evaluation
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INTRODUCTION

As the topic of my bachelor thesis | have chosen Translators and Translation Agencies
in the Czech Market. It was not one of the officially offered topics. However, | find this
topic very interesting so | suggested adding it to the list of topics at Tomas Bata
University. Since the translation industry tends to be searched quite often I found it useful
to work on research about translators and translation agencies in our country. The reason
which brought me to this research was the idea about my future carrier after graduation the
university. Work as a translator could be one of the possibilities for person who studies

languages and really enjoys them.

My work is separated into two parts. First part is theoretical. Here | explain the
development of translation industry in our country, history of a translation and mention a
few basic concepts in translation as a science. Other parts of the theoretical work are
focused on specific terms from praxis and explanations like who is a translator and what is

a proofreading, which is related to the research I did.

Second part of my bachelor thesis is devoted to research. | had prepared a
questionnaire which | have sent to translators and translation agencies. | was very surprised
that most of my questionnaires have been returned with so many comments, positive
reactions and offers of help and cooperation. The research was implemented from twenty
completed questionnaires. Their answers were quite sufficient and in many cases extended
to other information which I mention in some commentaries under each of graphs. The
questionnaire consists of questions which may be interesting to the clients as well as to the

potential employees.

The questionnaire has 16 questions. Some are evaluated by graphs; the others are
managed by commentary. Few questions let responders express their thoughts, because
they didn’t have possibilities to choose from and the range of answers is very wide.

To my surprise, some interviewees asked me for the results of this research. They also
wanted to know more information about the translation industry in the Czech market which
| was asking in the questionnaire about. Due to high competition in this kind of industry
they found useful to know more information about the situation in the market. Therefore, |
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will be very happy if this work contributes to expand information about translation

business.

The goal of my thesis was to investigate the situation in the translation market and to
provide basic information that could be interesting for potential clients as well as for
person who is contemplating about working as a translator. Lengthy process proceeded
before meeting the objective. | have read literature about translation studies which is the
main pillar of theoretical part of my work. Then I was working on the analysis. First it was
necessary to find more information about translation agencies. | have read websites of the
individual agencies and FAQs were the inspiration during creating the questionnaire. Then
I have visited the manager of one of the biggest translation agencies. We discussed the
facts that were not clear to me and we proposed questions for the questionnaire. The final
version of the questionnaire was already under the leadership of PhDr. Némc¢okova. Whole
research was created on the basis of the questionnaire. Final draft of whole work has been
read by Czech proofreader Mr. Petr Muzikar. He helped me with some stylistic mistakes in
the work and explained me concepts that were not entirely clear to me. The analysis

therefore shows current situation of the translation industry.
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1 TRANSLATION IN GENERAL

In this time nations and their cultures tend to influence. The importance of translators
is increasingly growing. In my opinion the reason can be found in the expansion of
technology. Mobile phones and computers have become part of everyday life. Many of us
cannot even imagine a life without them. We work on a computer with different programs
in different languages, and visit foreign websites. Television is becoming our companion in
life every day. Thanks to satellite or cable TV we can watch both Czech and foreign TV

channels.

Translators do not only play an important role in the literature, but now their
significant translation benefits are broadly in the film and audiovisual industry in general.
The role of translators is not easy, but it is very important today. Not only he or she must
have perfect knowledge of both languages, translator must also have foreknowledge about
cultural and historical overview about the foreign language. Moreover, the accuracy of
translated text is not the only thing that the translators must maintain; they must also
handle its original form. Translation is not only a transfer from the source text into the
target language, but also a transmission of thoughts of the author from the source text.
Each translation shows translators personality and his relationship to foreign language.

1.1  History of translation

In the history of English literature the status of translation in some periods is
considerably highlighted. Somebody might thing that the first phase of revival was from
the historical point of view at the translation extraordinary rich. As Jifi Levy described, the
continuity of the development was interrupted. (Levy, 1996, 25)

Causes of expansion of translation at that time were of domestic origin, rather than
that they reflect the general European developments. Translation has had to fulfill the
functions of a very serious nature, which often far exceeded the framework of its specific
mission, as we understand it today. (Levy, 1996, 25)

Milan Hrala in his Soucasnost uméleckého prekladu claims that translation was an
important mean for the development of language culture. It was created especially in
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written language, which also served as proofs that the Czech language is equal to other
European languages. At the same time the high artistic and philosophical works were
made. Further translation was used as a means of rapprochement of Slav nations.
Translation also replace the lack of literary production of a species, such as the so-called
oath of knighthood and the overall fiction story of an aristocratic environment, which was
in considerable interest. However in Czech literature in those times could not be
developed. And finally, translation was an important means for the dissemination of the
broad layers of the population. It was removing the language barrier. Thanks to this it
served as an access to education and tried to bring the intellectual and cultural values.
(Hrala, 1987, 13, 14)

Levy deals with the interpretation of the history of English translation until J.
Vrchlicky period. The criteria and the period were specific to the history of Czech
literature. Next periods were able to be explained more generally. Translation went on its
routes and occasionally conformed to the routes of the literature. (Levy, 1996)

Translation leaders did not forget translation and its functional role. Usually it is not
used only by translators, but first and foremost writers, men of letters in the broad sense,
thinkers and political leaders. From this perspective, translation was seen mainly as a mean
to achieve certain objectives, particularly political and cultural. Once the objective has
been achieved; however if there were better and more appropriate means of this method it
was quickly abandoned as inadequate and obsolete and hadn’t been further developed.
(Hrala, 1987, 65)

Olga Krijtova adds to the diffusion of translation that on the one hand, translation
tended to be more independent, on the other hand, begun to be near with other linguistic
disciplines. This only underlined the specific problems of translation work. At the same
time, it began to clarify its position and began to excel more functions. Translation started
to interfere into other types of artistic activities, so it is necessary to emphasize its cultural
importance.

Translation and translating now involved into disciplines where they have very

important role, however its function is still complementary. Important in the sense that
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now you can hardly imagine any field that is able to work without the "auxiliary"
discipline. Translation is now an important field with great importance. (Krijtova, 1996,
54)

1.2 Theory of translation

Theory of translation is very nicely described in Jeremy Mundays’ Introducing
Translation Studies. He refers to the works of earlier authors and mentions some of
their theories. The reason is that the concept of translation can have several

meanings.

“Translation is a reflection of translated text and it can be seen as a process of
making translation itself.”” (Munday, 2001, 5)

Translation process means to change the original written text to the text written
in another language. Roman Jacobson in his essay On linguistic aspects of
translation defined this process as Interlingual Translation which is divided into the

three categories:

1. Intralingual translation, also called “rewording” is an interpretation of
verbal signs by means of other signs in the same language.
2. Interlingual translation, also called “translation proper” is an interpretation
of verbal signs by means of some other language.
3. Intersemiotic translation, also called “transmutation” is an interpretation of
verbal signs by means of signs of non-verbal sign systems.
(Munday, 2001, 5)

According to Eugene Nida, translation is understood as an achieving the
equivalent response. Nida divided translation into the four major standards; making
sense, conveying the spirit and manner of the original, producing a similar response,

having a natural and easy form of expression. (Munday, 2001, 27)
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Levy says that translation must be a reference to a work of art. Translation here
is characterized by type of display: the length and difficultness. It is not always easy
to give the text as a source into the text as an objective. Levy in his The Art of
Translation shows main rules that have become the "commandments" of all

translators:

a. The translator must reproduce the words of the original text.
b. The translator must reproduce the ideas of the original text.
c. The translation should be read as the original text.

d. The translation should be read as a translation.

e. The translation should reflect the style of the original text.

f. The translation should show the translator’s style.

g. The translation should be read as a text which belongs to the
period of the original text.

h. The translation should be read as a text which belongs to the
translator’s time period.

I. The translator can add something or omit something from the
original text.

J. The translation of verse should be translated in prose.

k. The verse should be translated in verse.

(Levy, 1998, 33)

Canadian linguists Vinay and Darbelnet, who are also mentioned in Mundays
book, came up with two general strategies for translation: direct translation and
indirect translation. (Munday, 2001, 56-58)

Indirect translation has 7 procedures. These procedures are more widely
described in the works of authors Jeremy Munday, Dagmar Knittlovd and Dusan
Zvacek. They are described briefly with some examples below for the reader who,

thanks to this, could understand at least the nature of individual procedures.
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Borrowing

One language borrows the word freely from another. It happens in situations of
introducing something new (thing, process, phrases) and were the language has no
description for it; the new word is borrowed from another language (e.g. petanque,

armagnac or bastide in a tourist brochure about France).

Literal Translation
A literal translation is a translation that follows closely the form of the source
language. It is also known as a word-for-word translation. It is very common in

languages of the same family and culture.

Calque
This is the most often way how to enrich the vocabulary. Although it is an

artificial word or phrase, some of them may be taken in normal use.

Equivalence
Equivalence refers to a situation in which languages describe the same thing, but

other stylistics or structural funds. (E.g. Sly as a fox: mazany jako liska)

Adaptation
In the adaptation we have to change the cultural reference, which is described in the

source text, but is absent in the culture of the target language

Transposition
In this case, we are changing grammatical structures due to differences between the

original and target language

Modulation
Modulation corresponds to a specific change in terms from source language to the

target languages.

(Munday, 2001, 27, 56-58; Knittlova, 1995, 9-10; Zvatek, 1998, 14-16)
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2 TRANSLATION AGENCIES IN OUR COUNTRY AND
TRANSLATION PROCEDURE

According to the websites www.alfacz-preklady.cz their brief essay about translation
agencies and discussion with proofreader Petr Muzikar we learn that today there are about
ten large agencies, dozens of medium-sized, hundreds of small translation agencies and
several thousand registered translators from/into various languages offering their services
in the Czech Republic. Substantial expansion of translation agencies are registered
especially since the falling of totalitarian regime in 19809.

The process of translation is not so easy. In most cases, translation agencies sign the
contracts with external translators and interpreters, who must meet a number of conditions.
Some of them are university-educated people with years of experience in translation and
interpreting. It is not mandatory condition. Sometimes certificates and passed translation
test are enough. The level of the quality of the translation or interpretation may vary from
agency to agency because these tests as well as criteria for evaluation are set by translation
agencies themselves. The translation agency worker (project manager) sends the order to
the translator with appropriate expertise. If at this stage of processing contracts an error
occurs, sometimes the results of translation agencies are not ideal for the customer. Then
the customer has the rule to claim all the work or require repairing the parts which did not
suite to his wishes. Translation agencies must ensure the monitoring of translation or
interpreting by the other person, not only the newly recruited translators. Translators must
be announced as early as possible about every inaccuracy to prevent make the same
mistake again. This can prove that the translation agency is a reliable partner for a client.

(alfacz-preklady)
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3 WHO IS THE TRANSLATOR?

“Translation is a specific creative activity which needs certain knowledge and skills,
translator must be able to show his talent and develop.”” (Hrala)

Milan Hrala in his book Soucasnost uméleckého prekladu deals among others with
translator as a person. He states that the translator must have very well controlled initial
and target language (a foreign and parent), but also a thorough knowledge of literature,
cultural and political history of the country, which translation comes from. He or she must
also know the historical and present culture of the home language, especially in literature.
This is then related to the ability of reflection on the suitability, functionality and
importance of the work, which the translator chose to translate and thanks to this is the
final result appropriately closer to the current domestic readers. In addition, a translator
should have the ability to search and find the best translation solution. He or she should be
able to work with this solution so that the result effects of high quality translation. Do not
forget that he or she must have a certain amount of talent. Translation and its art
foundations are necessary to learn. Considerable talent without proper training can be
hardly developed. (Hrala, 1987, 67)

Training is not a simple matter, as we can experience from seminars devoted to the

analysis of translations.
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4 PROOFREADING AND HOW DOES IT WORK

According to a web sites www.proofreading.cz, www.scienceworld.cz and discussion
with proofreader Petr Muzikér, below is an explanation of proofreading, its process in

translation agency and why we use this kind of service.

In almost any text we can find some errors. Proofreading is a comprehensive system of
care for your text to ensure readability, linguistic accuracy and a high level of stylistics. A
competent worker (proofreader) is chosen for each translation. He or she should ask a
customer what purpose is the work served for. If the translation is not intended only for
internal or private communications, it's a good idea to perform a subsequent language
(even stylistic) proofreading by native speakers (the majority of translation agencies
provide it for a supplementary charge). After this "refining"”, the text is more readable,
because the translator will focus particularly on the stylistic and grammatical correctness of
the translation. The proofreader can play with sentences and phrases more than translator
himself. Proofreading by the native speakers is recommended especially for the translation
of websites, translation of promotional materials and presentations. After proofreading the

text will be more readable for customers. (scienceworld)

Web site www.proofreading.cz recommends proofreading as a standard procedure in
the preparation of all documents which are intended for publication. Specifically, for
example, the following types of texts:

Texts for web pages.

Information and promotional materials.
Manuals.

Press releases.

Annual reports.

Company magazines.

(proofreading)
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4.1 Results of proofreading
At the very first place it saves your time. Proofreading will enhance the overall value
of your communications, to promote a balance of all components of the text. After the
proofreading you can be sure that your text is high quality. It achieves the purposes for
which the text was written. Text is clear, readable, has a value. Text has quality graphical
appearance. Thanks to this it makes nice first impression on the readers of your texts and
starts to build a positive image of you and your company. Thanks to proofreading you get a
security and self-confidence; you can be confident that your texts are correct.
(proofreading)



TBU in Zlin, Faculty of Humanities 21

5 OFFICIAL TRANSLATIONS AND CAT TOOLS

5.1 Official translations

The explanation of principles of official translation can be less comprehensible for no
specialists in this area. In my opinion the best definition of official translation offers web
site www.tlumoceni-preklady.cz which explains official translation as the verification,
which certifies that a verbatim translation of the text matches with the original document.
It meets the requirements and demands of state authorities. It is used in the case of
communication between companies or private persons, to guarantee the accuracy of the
translation of foreign language documents in the mother language, which is important e.g.
for the legally binding nature of contractual documents. (tlumoceni-preklady)

5.2 CAT tools

CAT- Computer Aided Translation is useful translation helper. These systems operate
on the basis of the computer database of expressions which were translated before. They
are used mainly for larger orders from regular customers, for example for translation of
manuals. In the situation that agencies translate manuals for products in, for example, of a
class higher, many function remains the same. These systems ensure that the sentence in
new manual will be translated equally as in the older one, although it will be translated by
another translator. Work on such translations is easier and the same usage of vocabulary
from a specific in field is guaranteed. Although initial investment into this system is
expensive, its usage saves agencies time but the multiple costs return is guaranteed.

Petr Muzikér, e-mail message to author, April 15, 2009
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6 QUESTIONNAIRE AND PROCESS OF THE RESEARCH

Appendix shows the English and Czech version of the questionnaire. For the purpose
of research, | sent only Czech version of the questionnaire to the agencies. The range of
respondents included freelancers as well as translation agencies, (legal entities). The
questionnaire is composed of useful questions for customers, but also for potential
employees. There are questions with the possibility of more answers, the “Yes or No”
answers and also questions, which answers had to be completed by the interviewees
themselves. Many respondents added their own experiences or notices to every issue which

will be mentioned in subsequent comments above the charts.
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7 GRAPHICAL EVALUATION OF THE RESULTS

In this part, the graphical evaluation of individual issues in the questionnaire can be
observed. For each question I have created a table with the answers possibilities. Alongside
each answer is a number. This number is an indicator of how many times each response
was checked. There are questions which offer multiple choices of the answers.
Interviewees had the opportunity to circle multiple answers in the issues.
| have prepared also graphs for individual issues. Each column means one answer. Its
height corresponds to the number of checks. Issues on which respondents answered yes /

no are highlighted in red color. Questions with multiple options are highlighted in gray.
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7.1 Tables, graphs and comments

1. Which languages do you
translate into?
English 20
German 17
French 15
Italy 12
Spanish 15
Russian 13
1. First question is focused on the most common languages in the Czech market. The

research found that all interviewees translate documents from and into English.
Other very frequent languages are German, French, Italian, Spanish and Russian.
In situations where respondents were self-employed, there have been circled from
two to three of the possible answers. Translation agencies added a lot more
languages e.g. Polish, Turkish, Bulgarian, Greek, Japanese, Lithuanian, Estonian
and other. Some agencies answered that they are able to provide translation in any
international language for good clients.

2.

What is the subject matter of
the text you translate?

Health

14

Legislati

ve 17

Enginee

ring 17

Business 20
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2. Second issue deals with the most common subject matter in the Czech market.
Research has found that all interviewees translate in business area and the vast
majority addresses the areas of medicine, law and engineering. Some agencies
complete answers on energy and education. Also in this issue, however dominate

motto "Our customer, our lord."

3. How long does the translation
usually take?

24 hours

2 - 5 days 13

5- 14 days

mo

re

3. This issue studies the standard turnaround time for translation. However, it is not
graphically evaluated. The reason is controversial answers. The delivery period
depends on the scope of translated text. Interviewed seek to meet the customers
expectations. Average translator is able to translate around 8 standard pages per

day.

4. Do you provide any discount?
Yes 13
No 7
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No

27

4. This issue examines discounting. More than half of respondents are able to

provide a discount. Some of the interviewed added that they offer quantitative

discount or discount for permanent customers.

5. Do you provide official
translations?

Yes
No

13

Yes

No

5. This issue is focused on providing the official translations. More than half of

respondents are able to provide the official translations.
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6. Do you provide DTP services?

Yes 15
No 5

6. This issue is focused on offering graphical design of the translated text. 75%

interviewed offer graphical design of the text.

7. How do you hand back the final

files?
e-mail 20
fax 2
post office 5
courier 0

post office

courier

7. Seventh issue is focused on handing the target translation back to their customers.
All interviewees are able to send translated texts via e-mail. E-mail communication

is cheaper for both sites and it saves the time too. Problem occurs when internet
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connection fails. In this case, the agency steers replacement alternatives such as
post or fax. If the customer needs other means of delivery, the agency seeks to
meet his needs.

8. Do you work with CAT tools?

Yes 13
No 7

Yes

No

8. This question investigates the usage of CAT tools. More than half from the
interviewed use some CAT application, however not all use them. The reason is

high costs to register it in the beginning, and further use.
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9. What is translation unit you charge
for?
Number of strikes 0
Number of words 5
Number of standard pages 17
Other 0
20
15—‘\
10
5+
0

Number of

strikes Number of Number of
words Other
standard
pages

9. This question deals with determining the unit which serves to set the contract

price. Common unit in this case is one standard page. Some interviewed responded
that the price is based on the word-count. In these cases, it concerns foreign clients
only. The term standard page (known as “normostrana” in Czech) doesn’t serve as

a charging unit in Western European or US countries.

10. Do you offer proofreading from
the language specialist?

Yes

No
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10. This issue is focused on services in the area of proofreading. The vast majority of
respondents provides proofreading. Price of proofreading is listed separately
because all translations will not require proofreading. Nevertheless the basic
proofreading is always suggested.

11. Proofreading is...

included in the translation unit 5
extra charged 13

Included in the translation unit
Extra charged

11. More than half of respondents provide proofreading for an extra charge. Some
interviewees answer that proofreading is included in the price. In these cases, it is

concerned as the basic language correction.
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12. Number of monthly orders

Freelancers 15
Agencies 300

Freelancers

Agencies

12. Number of orders depends on size of the agency. If an agency has more

employees, more orders it can afford. Here we can see significant differences
between the agencies and freelancers.

13. Have the customers any
possibilities to complain about the
order?

Yes
No

20
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Yes

13.

14.

100% of respondents agreed with the possibility of having complaints on the
order. This demonstrates that Czech translators and agencies respect Czech law
which imposes the obligation to accept the claim. Standard claim period should be
30 days or the possibility of having complains is fixed by a contract.

The question of dealing with number of persons in an agency is not graphically
depicted. The reason is the divergence in the answers. Number of employees
ranges from 5 to 2500. The results are affected by whether the respondents were
self-employed, or if it were agencies. There aren’t any limits in the number of
employees. There can be a number of employees up to 2,500. Usually, however,
this is an external staff. These people work in agencies under the Agreement on the

work done.

15. How do you verify the knowledge

of your staff?
Test translation 12
Written test 3
Oral exam 0

Certificates (STZ, FCE,
CAE, BEC, ILEC) 3
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Test  Written 5| __'
translati test Certificates
on exam

15. The frequent verification of the staff abilities is a test translation. In practice, the
potential employee completes the registration questionnaire, mostly through the
Internet. Next step is to send the test translation. After its review the agency
decides whether the candidate will be included to the pool of translators. Along

with the test translation agencies sometimes require evidence of passing language
exams and higher education in this field.

16. Do you require the Trade
Certificate from your employees?

Yes 7

Freelancers 8

No 5
8ﬁ

Freelancers

No
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16. Less than half of translation agencies require Trade Certificate from its
employees. These employees work for the agency externally and largely under the
Agreement on the work done. Trade Certificate is necessary for translators

registered as freelancers.

17. What other translation services
do your agencies offer?
Language courses 10
Interpretation 18
Guiding 7
Web-design 5
Others 2

ion Guidin
Language Codpstgsrpretatlon g\]Neb-design Others

17. Other services that the agencies and translators offer are mostly interpreting and
language courses. Some offer guiding, web design and added some remarks like

study abroad, transcription and translation phonogram, etc.
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CONCLUSION

The topic | have chosen for my bachelor thesis is Translators and Translation
Agencies in the Czech Market. In my thesis | was dealing with the situation of translation
industry in the Czech Republic. The reason which brought me to this topic was the idea
about my future carrier after graduation the university. | found it very interesting because
translation services are increasingly used thanks to international business and cultural

affection.

The aim of this work is to answer the key questions which may be of interest to the
possible clients and future employees. Whole research is based on a questionnaire which 1
sent to the translators and translation agencies. | was very satisfied with the respondents’
cooperation. Most of them added their own comments and experiences with the questions |

have asked. Thanks to this the results are richer.

Results of my research are briefly summarized in the paragraph below. Additional

informations are included in the comments below every chart in the analysis.

Based on research | found out that most agencies translate into English, German, and
French, Spanish, Italian and Russian. Some large agencies are able to translate into all
languages. Most of translation agencies get orders from the business field. This is now, in
the time of international business, quite obvious. However, translations from other fields
such as medicine, engineering or law are interesting for customers too. The most common
translation unit is one standard page. Standard duration of a translation is 2-5 days. This
time, however, depends on the scope of translation. Translator handles 8 standard pages
per day. If the client gets some discount from the agency, it is mostly a quantitative
discount or discount on long-term cooperation. Communication between the client and
agency, and the order handover is made via an e-mail. Number of contracts per month and
number of employees depends on the size of the agency. Number of orders/projects
therefore ranges from several tens to a few hundreds. Number of employees is ranging
from five to two and a half thousand. All agencies do accept complaints on target
translation quality. Test translation is used for determination of further employees’
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knowledge. The scope of services provided by most of the translation agencies is not
limited. They offer other services like interpretation, guiding or web-design.

The section above discusses only briefly the results of research. All issues are outlined
in more details in the analytical part where graphical representations are also shown.

I have chosen this topic and suggested to be added into the official list of topics at
Tomas Bata University. | was very interested in the situation of translation agencies and
translation industry in the Czech market because of my ideas of working as a translator or
at least in this branch of services. Work as a translator could be one of the possibilities for
person who studies languages and really enjoys them.

The time of working on the research | assess as enriching. | am still cooperating with
many agencies which were approached to fulfill my questionnaire. I will be concerned with
this subject in a future and hope that this research will be interesting not only for students
but also for the wider public.
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APPENDICES
PI1  Translators and translation agencies on the Czech market —English

version

Agency Name:
Address:
Contact:

1. Which languages do you translate into?
English

German

French

Italy

Spanish

Russian

2. What is the subject matter of the text you translate?
Health

Legislative

Technical disciplines

Business

3. How long does the translation usually take?
24 hours

2-5 days

5-14 days

More

4. Do you provide any discount?
Yes

No

5. Do you offer provide translations?



Yes
No

6. Do you provide DTP services?
Yes
No

7. How do you hand back the final files?
E-mail

Fax

Post office

Courier

8. Do you work with CAT tools?
Yes
No

9. What is translation unit you charge for?
Number of strikes

Number of words

Number of standard pages

Other

10. Do you offer proofreading from language specialist?
Yes
No

11. Proofreading is...
included in the translation unit

extra charged

12. Number of monthly orders.



Freelancers..............

Agencies..........

13. Have the customers any possibilities to complain about the order?
Yes
No

14. Number of persons who work in the field of translation

Permanent staff (on the basis of a Permanent / Partial employment)

Number of external staff (under the Agreement on the work done or Trade Certificate)

15. How do you verify the knowledge of your employees?
Test translation

Written test

Oral exam

Certificates (STZ, FCE, CAE, BEC, ILEC)

16. Do you require the Trade Certificate from your employees?
Yes

Respondents are freelancers

No

17. What other translation services do your agencies offer?
Language courses

Interpretation

Guiding

Web-design

Others



Pl Prekladatelé a prekladatelské agentury na Ceskem trhu- Dotaznik- Ceska

verze
Nézev agentury:
Adresa:
Kontakt:

1. Do jakych jazyku VaSe agentura preklada?
Anglictina

Némcina

Francouzstina

ItalStina

Spanélstina

Rustina

2. V jakych oborech nabizite preklady
Medicina

Legislativa

Technické obory

Business

3. Jaka je standardni doba dodani pfekladu?
24 hod

2-5 dni

5-14 dni

vice

4. Poskytujete slevu?
Ano

ne

5. Poskytujete preklady se soudnim ovéfenim?
Ano



ne

6. Nabizite grafickou Upravu textu?
Ano

ne

7. Jakym zplisobem predavate hotovou zakazku?
e-mail

fax

posta

kuryr

8. Pracujete se systémy CAT?
Ano
Ne

9. Jak stanovujete cenu prekladu?
Pocet Uderl

Pocet slov

Pocet normostran

JING. .o

10. Nabizite k pfekladu moznost korektury jazykovym specialistou?
Ano
Ne

11. Korektura je...
V cené prekladu
Za priplatek

12. Pocet zakdzek mésicné.
na osobu..............

na agenturu..........



13. Je mozné preklad reklamovat?
Ano

ne

14. Pocet osob, které u Vas pracuji v oblasti prekladatelstvi

Pocet stalych zaméstnancli (na zékladé Smlouvy o stalém/Caste¢ném pracovnim

poOMeru)

Pocet externich zaméstnancli (na zakladé Dohody o provedeni prace apod.)

15. Jak ovéfujete znalosti Vasich zaméstnanci?

ZkuSebni preklad

pisemny test

ustni zkouska

doklady o absolvovani zkouSek (statni zkouska, FCE, CAE, BEC, ILEC)

16. PoZadujete po VaSich zaméstnancich Zivnostensky list?
Ano OSVC

ne

17. Jaké dalsi sluzby VaSe agentura nabizi?
jazykové kurzy

tlumoceni

privodcovstvi

web-design






	CONTENTS
	INTRODUCTION	9
	I THEORY	11
	1	TRANSLATION IN GENERAL	12
	1.1	History of translation	12
	1.2	Theory of translation	14

	2	TRANSLATION AGENCIES IN OUR COUNTRY AND TRANSLATION PROCEDURE	17
	3	WHO IS THE TRANSLATOR?	18
	4	PROOFREADING AND HOW DOES IT WORK	19
	4.1	Results of proofreading	20

	5	OFFICIAL TRANSLATIONS AND CAT TOOLS	21
	5.1	Official translations	21
	5.2	CAT tools	21

	II ANALYSIS	22
	6	QUESTIONNAIRE AND PROCESS OF THE RESEARCH	23
	7	GRAPHICAL EVALUATION OF THE RESULTS	24
	7.1	Tables, graphs and comments	25

	CONCLUSION	36
	BIBLIOGRAPHY	38
	APPENDICES	39
	INTRODUCTION
	THEORY
	1 TRANSLATION IN GENERAL
	1.1 History of translation
	1.2 Theory of translation
	Borrowing
	Literal Translation
	Calque
	Equivalence
	Adaptation
	Modulation


	2 TRANSLATION AGENCIES IN OUR COUNTRY AND TRANSLATION PROCEDURE
	3 WHO IS THE TRANSLATOR?
	4 PROOFREADING AND HOW DOES IT WORK
	4.1 Results of proofreading

	5 OFFICIAL TRANSLATIONS AND CAT TOOLS
	5.1 Official translations
	5.2 CAT tools

	ANALYSIS
	6 QUESTIONNAIRE AND PROCESS OF THE RESEARCH
	7 GRAPHICAL EVALUATION OF THE RESULTS
	7.1 Tables, graphs and comments

	CONCLUSION
	BIBLIOGRAPHY
	APPENDICES

