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	Evaluation justification (strengths and weaknesses of thesis):
The submitted thesis analyses job advertisements in the magazine “The Economist”. The theoretical part is very well-structured and the student uses a wide range of sources to outline distinctive features of this type of text; ranging from layout, morphological and syntactic features to non-linguistic features such as typology and colours. My only reservation to the theoretical part is the fact that the author might have analyzed the advertisements from the point of view of lexicology as well. 
The second part of the thesis focuses on a practical analysis.  The student provides a quality analysis of the advertisements and interesting conclusions; however, she omitted to analyze some features mentioned in the theoretical part (e.g. structure of noun phrases). Furthermore, she uses too many internet sources, and in case of the books she quotes irrelevant literature in some cases (cf. Hajkr, page 25).
Despite several weaknesses mentioned above, I do recommend accepting the thesis for defence. 
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1. Do you think that job advertisements are culture-specific? In other words, are there any significant differences among English/Czech/Mongolian job advertisements?
2. Referring to page 47, do you not think that the choice of colour used in advertisements depends on the colour of a company’s logo rather than on intended psychological effects? 
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