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	Evaluation justification (strengths and weaknesses of thesis):
The student analyses different types of job advertisements published in the British news magazine “The Economist”. The thesis is divided into theoretical and practical part. In the theoretical part the student introduces the concept of advertising and provides definitions of job advertisements. This introduction is followed by a detailed description of individual parts of job advertisements and their typical linguistic and non-linguistic features. The description is widely supported by literature citations. 
The practical part studies the pre-selected advertisements from linguistic and non-linguistic point of view. The analysis of individual features is supported by concrete examples, by charts and tables. The student compares the practical findings with theoretical knowledge acquired from literature.
The conclusions provided at the end of the thesis sum up the findings in a clear and understandable way. However, some conclusions are based on a study of a rather low number of samples, which can result in distortion of the data.
The practical part is rather statistics-oriented. The description of individual phenomena could be more detailed and extended and supported by more examples, taken from all the three types of advertisements analysed. There are minor grammar mistakes in the thesis, which in some cases make understanding of the text rather difficult.
I recommend accepting the thesis for defence.



	Questions to be answered by student:
1. What information would be important for you in a job advertisement if you wanted to apply for a job?
2. How do you see the future of job advertisements in printed media?
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