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	Evaluation justification (strengths and weaknesses of thesis):
1. English throughout the work is for the most part consistent. However, both British and American variants are used interchangeably (e.g. p. 32: centre, p. 22: behavior) which should have been avoided in favor of one. Some facts should have been formulated differently (e.g. socio-cultural factors in the analytical part).
2. Deviations and omissions in the template: occasionally, references in text don’t match the described content (e.g. p. 33), p. 46: the competitive analysis table is not titled.
3. No financial plan is delimited despite the thesis guidelines.
4. Information presented in different parts contradict themselves, e.g. p. 30: “... the producer guarantee [sic] warranty 15-20 years…”, p. 35: “The producer guarantees the warranty for 25 years.”; p. 47: “Distribution of the products is very direct…”, p. 52: “The distribution channel… is the longest one but the company is almost at the end of the channel.”
5. A book is cited in the text which doesn’t appear in bibliography (p. 14, Bovéé, Houston, and Thill 1995, 36-37).

	Questions to be answered by student:

1. P. 22: “Quantitative research is usually used when a company wants to know customers’ opinions, grounds, motives, reasons of certain behavior. etc. – it is not possible to express them in numbers.” What methods are used in quantitative research to rectify the situation?
2. P. 26: “Stars… their growth will slow down, and they will turn into cash cows.” Do stars change exclusively into cash cows, or is it possible they may change into another type?
3. Does the company have a contingency plan or scenario outlined in case government incentives will be permanently stopped?
4. P. 51: “[T]he consumers are evaluating the company very positively.” Are there source data for this statement (questionnaires, interviews, poll results)?
5. Did the management of the company consider outsourcing the PR and marketing activities? 
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