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1Topicality and extent 20 E

2Choice of goals and methods 30 C

3Quality of theoretical part 50 C

4Quality of analytical part 50 C

5Quality of project part 50 D

6Meeting of goals 60 D

7Structure and logic of text 40 C

8Quality of sources and work with sources in text 30 B

9Innovativity, creativity and usability of proposed solutions 20 C

10Linguistic qualities 10 B

11Formal qualities 10 C

Proposed rating based on weighted average 2,07 D


Comments and rating:

This thesis presents some formal and substantive shortcomings. A major problem is the low range of the work. The theoretical part provides a basic starting point, but the work is further narrowed rather use PR tools, their use is not addressed in the overall structure of marketing communications. 

The benefit of the practical part is conducted primary research, even in the absence of transcribing all the interviews conducted in the appendix of the work. The project addresses the design of integrating PR into the organizational structure and internal PR, but does not solve the integrated marketing communication, lack of activity schedule and budget proposal. The project is part of the recommendations in the plane rather than the actual project applicable in practice.
Although the topic was narrowed down to sub-problems, lack both depth analysis and relevant part of the project and in particular the scope of work is debatable, but the author has demonstrated efforts to deal with the theme and chose a global firm, conducted a survey on the international level and process the work in English.
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				Rated parameter		Weight		Rating

		1		Topicality and extent		20		E		E		100		3

		2		Choice of goals and methods		30		C		C		39		2

		3		Quality of theoretical part		50		C		C		65		2

		4		Quality of analytical part		50		C		C		65		2

		5		Quality of project part		50		D		D		100		2.5

		6		Meeting of goals		60		D		D		120		2.5

		7		Structure and logic of text		40		C		C		52		2

		8		Quality of sources and work with sources in text		30		B		B		30		1.5

		9		Innovativity, creativity and usability of proposed solutions		20		C		C		26		2

		10		Linguistic qualities		10		B		B		10		1.5

		11		Formal qualities		10		C		C		13		2

				Proposed rating based on weighted average		2.07		D		2.066		620		2.306






