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	Odůvodnění hodnocení práce:
The theoretical part of the Bachelor thesis focuses on the presentation of issues such as marketing, marketing strategy and promotional mix. In addition, it clearly comments on the current state of tourism industry and cluster phenomenon in the Slovak Republic. 
In the analytical part the student provides us with the detailed description of both Demänovska Cave of Liberty and Demänovska Ice Cave as well as the data about their current marketing activities which are considered to be rather ineffective and obsolete. The current marketing position is evaluated by means of SWOT analysis and the method of Benchmarking is applied. The findings are based on a thorough study of the annual reports and websites. What is more, a large number of innovative ideas and suggestions are put forward in the last chapter, which makes the thesis a valuable source of information for potential future development. The student has fulfilled the goals which were previously outlined and has presented all the information and ideas in both coherent and logical way.
All in all, I appreciate the conscientious approach of the student to the elaboration of the topic which she has chosen. 

	Otázky k obhajobě:
1. Which marketing activity would in your opinion most efficiently strengthen the current position of the Caves on the Slovakian tourism market?
2. You recommend that more aggressive promotion be applied so that the Caves will become a market leader. Could you elaborate on this particular issue?

	Práce byla zkontrolována systémem pro odhalování plagiátů Theses s výsledkem negativním. *
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*   Zvolte odpovídající hodnocení. Výsledek negativní znamená, že systém Theses nenašel shodu s jinými pracemi a hodnocená práce tedy není plagiát.


**  Výsledná známka není aritmetickým průměrem jednotlivých kritérií hodnocení práce.








