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	Odůvodnění hodnocení práce:
The theoretical part is well-written, well-structured and provides useful examples of certain concepts when needed. The author aims to analyse word-forming processes in the area of marketing, however, the reader sadly later learns that the author only analysed 15 marketing-related articles. Although the author provides information about language used in advertising as well as its importance, she does not analyse any advertisements. This leaves the thesis with a lot to be desired. The analytical part is quite good, although it shows no specific results. The author fails to provide any concrete results with respect to occurrences. She merely sums up her findings with unclear phrases such as “frequently used”, “were not used as often as compound or affixed words”, “only a few acronyms were searched out”. This, sadly, appears even in the author’s conclusion: “[abbreviations] were not so frequently used in the selected articles in contrast with the compound or affixed words.” Without any solid proof in terms of occurrences (relative or absolute values), it leaves the whole work quite lacking. The author does not state anything with regard to conversion, clipping, blending, back-formation or coinage found (or not found), though she mentions them in the theoretical part. The reader also doesn’t know why the author selected these particular articles. Was it random? Was it selected by her? Are these sources trustworthy, written by experts in their field? Without knowing, it leaves the reader wonder about the relevancy and credibility. Some words which could also have been analysed are not, for example: “needs-first approach” (ex. 42,), “results oriented” (ex. 43,), “mobile-driven” (ex. 35) and even words like “framework” or “landing page” are not discussed at all. All in all, the practical part analyses 50 examples, most of them on a quite good and beneficial level, however, the analysis of some of them feels a little too descriptive and repetitive. The language is on a quite high level, however, there are some unnecessary mistakes here and there, (“It is process where word…”, “it is also used British English”, “in English language” “invention of a new subjects”, “which are result”, “returns and reclamation”). Overall it is a decent work, but as was mentioned above, feels more like a half of what it could have been, especially had the author analysed more articles, provided more examples, and focused on the language being used in advertising as well.

	Otázky k obhajobě:
1) Why did you not analyse any word forming processes in advertising? 
2) Did you have any prior assumptions when it comes to some word forming processes being more prevalent in the area of marketing than others? If so, could you elaborate on that?
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