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ABSTRACT
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Thesis hastheoretical and analyticapart Theoretical part focus on theory of
entrepreneurship and business plan. Practical part focus on elaboration of business plan and
evaluates the feasibility of thmisiness plan.
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INTRODUCTION

| have chosen a business plan dafeas my Bachelor thesisgix. | chose this topic
because | like visiting newafes in but unfortunately many of them are not open for dogs.
The idea of free animal entigafe came to my mind when | visite@afe La Micina in
Kr o mN S TéfehasTatsearound and visitors may e if they want to. There is no
pl ace | i kandasliglsveriofrdogZ lwbuld be glad to have this kind of place in
town. The concept is not the same, there will not be puppies in Pet Exadéaldut visitors
may sit inside with their do@afehas offer for dogs and interior is adjusted for dogselk
The purpose of Pet Frietthfei s t o f i | | niche on mar ket in
cat cafes in other towns, dogafeis great opportunity and alternative to anyone who is
allergic b cats or just want to experience something new. Althdhg concept is not the
same, there are no puppies insichfecan offer treats and playground for dogs.

The objective of bachelor thesis is to compile a business plan farafeand evaluate
feasibility of new business in Czech environment.

The Baclelor thesis has two partgheoretical and analytical. Theoretical part focus on

business environment and describes position of entrepreneur in Czech Republic. Second half

of theoretical part dealsiwt h t heory of busi nes swhzhwln, It
be use in analytical part . An doroafe Busiaebs par
plan is created by authorés ideas and thou

part. In the end author summarize bachelor thesis ate $tthe business plan may be

successful or not.
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