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Notes on completing the report:
1. For the evaluation of each criterion, use the following scale: A - fulfilled very well, significantly exceeds the requirements; B – fulfilled with quality; C – fulfilled without reservations; D – fulfilled with minor deficiencies; E - fulfilled but with significant deficiencies; F - not fulfilled.
2. If any criterion is graded F, the thesis must be evaluated as unsatisfactory overall, not meeting the criteria for the MT defence, and such a thesis cannot be recommended for the defence
3. MT Supervisor must comment verbally on each evaluation criterion!

Assessment criteria: 	Assessment
	1. Thesis Objectives and Methods
	E
	The Master Thesis is developed in scope of 81 pages of text and two appendices. As part of the Master Thesis topic, the author set objectives that lead to the development of the project, and are formulated towards the solution of marketing communication. The author apparently implemented marketing communication in the CRM concept he proposed in the project. Chosen method and technique of PESTEL analysis, SWOT analysis, questionnaire survey may be acceptable for analyses.  

	2. Theoretical Background
	D
	The author worked with resources related to marketing communication, CRM, customer retention and the banking sector. The critical approach to literary research is not fully utilized.

	3. Practical Application – Analysis
	D
	The author states that he utilized the method of evaluating PESTEL analysis, SWOT analysis, quantitative research, where the data was obtained using a questionnaire survey and an interview with managers, which can be considered a qualitative research method. The analyzes developed, as well as the questionnaire, could have been better processed and focused to the objectives of the proposed project.




	4. Practical Application – Project/ Research
	D
	[bookmark: _GoBack]The author drew part of the results from a questionnaire survey and interviews with managers to the project proposal. The author tried to create seven action plans, which are more focused on framework activities of the bank, than improving the bank's marketing communication. Action plan No. 1, which includes steps to improve customer relations, can be considered a procedure for improving marketing communication.

	5. Formal Layout
	C
	The language side of the thesis is not at a high level, however, the structure of the work is clear and the readers are able to orient themselves in the thesis.



	Overall thesis assessment *
	D
	
Despite the identified shortcomings, it can be stated that the Master Thesis meets the requirements set on the Master Thesis development


* The final grade is not an arithmetic average of the individual criteria for assessing the thesis.

Questions for the defence:

1. Could you explain the role of marketing communications in the concept of Customer Relationship Management?
2.  Can you explain the construction of the SWOT matrix? Can you explain the opportunities in this matrix?
3. When, and why do we use IFE and EFE matrix?


The thesis fulfils the criteria for the defence of the MT. The thesis is recommended for the defence. 

The thesis has been checked for the originality of the work in IS STAG. Based on the results of this review, it was concluded that the work is not plagiarism.
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