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	Evaluation justification (strengths and weaknesses of thesis):
Ms. Marekova’s thesis is dedicated to the issue of gender targeting realized primarily through the language of the messages from fitness Facebook pages. The thesis looks at the role of gender stereotypes in addressing male and female fitness enthusiasts and professionals in Facebook posts. 
Strengths

1. The thesis addresses one of the topics of gender debate widely discussed in the society nowadays. The results of the corpus analysis show that gender stereotypes enter and perpetrate in fitness discourse.  
2. A combination of methods is used to analyze the material: empirical and qualitative. Broader research is required, though, to talk about societal tendencies pertaining to a specific discourse. 
Weaknesses
1. The text of the thesis requires better proofreading (e.g., women on the internet are using more supportive and friendly language). Some parts contain the fragments of the supervisor’s comments (e.g.: The word cardio was used xx times, p. 35). 
2. The bibliography requires more attention in terms of formatting. 
3. Some definition of slang is missing, which, in my opinion, leads to some confusion with regard to whether the examples in 5.4.2 are truly slangisms (e.g., to make gains). At the same time, textisms discussed and exemplified in 2.4 are not mentioned at all in Section II. 
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1. Could you give some practical recommendation(s) as to how the gender bias can be avoided in fitness Facebook pages’ messages?
2. In your conclusion (p. 37), you left some unfinished statements. Could you finish them now? (The fact that this noun was used … and One of the reasons for this is ….)
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