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	Evaluation justification (strengths and weaknesses of thesis):
Nina Rozsypalova’s thesis is dedicated to the analysis of the hashtags used for marketing of two types of products – beauty and fashion ones – on the relatively new social platform TikTok. The aim is to track the ways in which the selected companies use hashtags to reach the customers. 
Strengths
1. Nina was working on the topic diligently and consistently throughout the year.
2. The interdisciplinary nature of the analysis allowed to analyze discourse through the prism of marketing strategies that companies use for promoting products on TikTok. 
3. The results and conclusions of the analysis can be of value to those who plan on launching new products using TT platform. 

Weaknesses

1. The text could have been better proofread. Some language mistakes make certain statements unclear: e.g., “In all cases, these hashtags are more describing particular products” (p. 52). 
2. The analysis lacks detailed descriptions of marketing strategies that the brands in question follow on TikTok as well as the explanations of what contributes to the success of the brands. Better rooting in marketing theory would have benefitted the thesis and its conclusions. 


	Questions to be answered by student:

1. If you were to start your own brand, what platforms would you use? How would you use hashtags to reach your audience? 
2. With the current limitations to the use of TikTok in Europe and America, do you see any change in the popularity of the app for marketing purposes? Why?
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