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Fulfillment of the topic and extent of text 30 A

The setting of the goals and research methods 40 C

The quality of the theoretical part of the work 50 B

The quality of the analytical part of the work 50 C

The quality of the project part of the work 50 D

Fulfillment of the goal of the work 60 C

Text structure and logic 40 C

The quality of resources and their use 40 D

Linguistic and formal standards of the work 30 E

Final evaluation 2,36 D


Evaluation, comments, remarks and suggestions:

· The topic of the thesis is very wide and so is the theory. The content of the theory is fine, but often the reference to the source is placed only at the end of the paragraph, instead of being directly with the adopted fact. And because some of the facts were very interesting, I really missed it. Some paragraphs in the theoretical part are completely without references to sources. 
· The aims of research could be more consistent. The research question 2 needs to have defined what are “sustainable marketing strategies”. I am missing information on how the student chose the questions for the questionnaire. And how and where the questionnaire was distributed to the respondents. The number of respondents could be higher. Overall, the research brings interesting findings. However, they could be analyzed in more detail according to the respondents' identification criteria. The way how the findings were presented, is visually poor. Student of marketing communication should do it better.

· The project is not structured well. I don’t know for whom was written the project. Is it for a particular shoe company? Or any shoe company? To set measurable aims is OK, but how can you set aim “Achieve a 20% increase in positive mentions and sentiment about the footwear company across social media platforms and the customer assessment within [3-6 months].”, if we don’t know the company and its situation? We can’t know if 20 % is too ambitious not-realistic aim. It is not very clear, what are the project activities leading to the achievement of aims (they are mentioned but I expected them to be specifically and in detail designed by the student). I miss information who exactly should be responsible for doing the project activities. And I find it strange to suggest the project if there is not any analysis of situation of the company who should apply the project.
· The English level of the thesis is very good but the formal level is very poor. The Diploma Thesis is not written in the correct template. The sources are not written according the norm ČSN ISO 690:2022. Visual mistakes in typesetting at page 13 and in the bibliography. A title should not be followed by a colon. 
Questions: 

· Looking at identification criteria of respondents, what do you know about respondents who answered question 4 as “sometimes”?
· In figure 8, in the legend there is 2x “no”. Why? CSR manager of Coca-Cola HBC Czech and Slovakia said that in research, more than 75 % of respondents claim that they would pay higher price for more sustainable product, but in reality, if we look at their real action, about 20% only really do that.  Can we really trust your 62.7 % that they would pay more? How big the premium may be?
· Can you comment my uncertainty about the project described in the assessment? 
· What are the benefits of the project? What exactly and to whom will the project bring?
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				Evaluated parameter		Weight		Evaluation

		1		Fulfillment of the topic and extent of text		30		A		A		30		1

		2		The setting of the goals and research methods		40		C		C		80		2

		3		The quality of the theoretical part of the work		50		B		B		70		1.5

		4		The quality of the analytical part of the work		50		C		C		100		2

		5		The quality of the project part of the work		50		D		D		200		2.5

		6		Fulfillment of the goal of the work		60		C		C		120		2

		7		Text structure and logic		40		C		C		80		2

		8		The quality of resources and their use		40		D		D		160		2.5

		9		Linguistic and formal standards of the work		30		E		E		960		3

				Final evaluation		2.36		D		2.357		1800		2.597






