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Na praci Ize ocenit (silné stranky):

Ambitious objectives concerning the new business idea transformed into a business plan.
Focus on eco-friendly products.
An interesting product design.

Vyhrady, pfipominky a naméty k praci (slabé stranky):

Theoretical part of the diploma thesis doesn’t cover the marketing background.

Lack of explicit liaisons between entrepreneurship, marketing and marketing
communication.

Particular research methods should be explained in a detailed way, especially when
speaking about the primary quantitative research.

Limitations of the sample size and its structure.

The proposed business plan and marketing communication plan should be prepared in a
more realistic way.

Otazky k obhajobé:

What are the relationships between entrepreneurship and marketing and between
business and marketing plan?

Briefly describe the limitations of the e-commerce when selling the product like Nowuud.
What are the target markets and other potential distribution channels for the Nowuud
products?

Does the budget of the startup (1.000 dollars) fit to the proposed marketing
communication strategy? Consider the crowdfunding that might support sustainable
product financing.
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