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	Assessment criteria
	Points (0 – 10)

	1
	Thesis Topic Difficulty
	6

	2
	Meeting Thesis Objectives
	6

	3
	Theoretical Background
	4

	4
	Practical Application (Analysis)
	6

	5
	Practical Application (Solution)
	7

	6
	   Formal Level
	3

	
	TOTAL POINTS

(0 – 60)
	32


Definition of assessment criteria:

	0 points
	unsatisfactory

	1 – 2 points
	sufficient - meeting basic requirements only 

	3 – 4 points
	satisfactory - with significant but not crucial insufficiencies

	5 – 6 points
	good - insufficiencies do not substantially affect the entire work, especially the results

	7 – 8 points
	very good - fulfilled without reserve

	9 – 10 points
	excellent - outstanding performance 


Comments:

	The topic of this master thesis is very interesting. The theoretical part is well built but sometimes a bit confusing according to the low level of English grammar (Sale promotion, Public relation, This primary data were obtain and other). Some theoretical background is not so well described (page 12 – communication mix 4P). The analytical part is well done and contains valuable information.  I appreciate the figures, especially push and pull method. The final project part contains a questionnaire in which were only 23 students asked. This is not sufficient number to create a valid data. The objectives are well chosen and ideas are very interesting. 


Questions for the defence:

	1) What do you think is the key for Mercedes–Benz to have only positive growth in sales?

2) Do you know how much money has BMW company put into marketing communication and into innovation in last year? 
3) These days is one of the most favorite way, how to present your brand, product placement. Have you considered some kind of cooperation between BMW and Czech movie makers?

4) Why have you used a commercial for superbowl, which is not number one in the Czech republic? This creates an idea that survey you made was not among the Czech students but among foreign students which could create invalid data.

5) What golf tournament will be supported by BMW in the Czech Republic?


The thesis meets the criteria for the defence of the MT.
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The thesis does not meet the criteria for the defence of the MT. (At least one criterion assessed by 0 points.)
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