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	Odůvodnění hodnocení práce (silné a slabé stránky práce):

Dobře vymezené téma, většinou logická argumentace, přehledná a logická struktura práce, dobrá jazyková a stylistická úroveň,  citace a reference odpovídají normě, rozsah práce odpovídá požadavku

Vytříbený jazyk práce svědčí o pečlivém přístupu. Je evidentní, že autorka je schopna pracovat s širokým spektrem teoretických zdrojů. Chybí koncepce výzkumu a hlavně jeho provedení, což by práci posunulo z roviny analytické. Autorka se někdy uchyluje k unáhleným závěrům nebo  generalizacím.
Grammar: problémy s použitím určitých a neurčitých členů v celé práci, s.11, 13, 15, 17, 19, 25, 26, 28, 29, 33, 34, 36, 39; practised s.21; space s.24; insight s.25; in the list s.25; there are s.26; has underwent s.27; becomes s.29; the Americans s.32; everything s.32; oriented on s.32; it rains s.33; loves s.35; here s.36; has been tackling s.37; was scared s.37
Lexis: taken s.11; anybody s.14; might will s.14; right s.17; alright s.18; some s.35; tackling with s.37

Formatting: cross-cultural s.10; ice-breaker s.12,22; never-ending s.12; open-ended s.15; non-verbal s.16; well-chosen s.18; old-looking s.20; well-being s.22,38; well-paid s.24; extra-marital s.24, 29, 31; working-class s.25; middle-class s.25; self-centredness s.32; non-substantive s.39; see 1.2/1.3 s.13; above s.14, 15, not above, on a different page; 3.2.1.4/2.2.1.4, s.35

Misspelling: researchers s.16; aspects s.17; correcting s.18; intelligence s.18, 34; exclusion of s.23; in such a place s.26; atheists s.29; motto s.32; reflects s.34; wristband s.34; 
Pc terminology: he/she has a passion for fast cars
Non-academic style: silly situation; it might sound weird; cold fish; real losers; like this; Exaggeration: have so serious consequences we cannot imagine, s.15
Stating the obvious: When searching for its definition we find out there is not the only one universal definition. There are plenty of them. Some definitions of small talk are poor and vague whereas others on the contrary very detailed and clear. s.11; Dále the whole process of any conversation takes place on both sides. One person is speaking the other one is listening and vice versa. s.16
Understatement: Her (Queen Elizabeth II) role differs only slightly from the role of the Queen in Victorian period. (p.31) 
Irrelevant: Příklady v 2.1.2.7 nejsou relevantní pro vymezené téma. Dále výčet počasí v různých státech v 2.2.1.1 irrelevant.
Generalizace: Everything is based on their motto – time is money. Is everything in the US based on the motto? 310 million people, a variety of nationalities, backgrounds, social levels, post-postmodern society 


	Otázky k obhajobě:

You claim that foxhunting in the UK is legal and has not undergone any significant changes throughout history. (p.27) Can you research the topic deeper and provide us with correct and up-to-date information?
On p.11 you claim that Americans associate small talk with business environment but on p.32 you claim that the same American definition says that small talk has nothing to do with business. Can you explain the discrepancy? 
You mention twice that Germans have no clue what it means. (p.39) Are you truly saying that Germans with their hugely successful global economy in today’s postmodern global world have no clue what small talk means?
In the introduction you mention that a practical part in the form of a questionnaire would not be relevant or useful and that you would have problems with finding foreign respondents. Can you explain why is it irrelevant or useless to have a practical part to support your claims? Are you aware that your colleague P.K. used 30 American and 30 Chinese respondents in her research? 
Imagine you have a friend, a successful businesswoman, who is just about to embark on a business trip to the UK, US and Germany. She comes to you and asks for one piece of advice on small talk. What would you say to her?
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