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ABSTRAKT 

T§to bakal§rska pr§ca dokazuje, ģe politick® prejavy, tak jako aj idiomy v nich obsiahnut® s¼ 

ovplyvnen® kulturn²m prostred²m, tak jako aj ļasovĨm obdob²m a soci§lno-politickĨm kon-

textom. 

KŎ¼ļov® slova: Jazyk, Idiomy, Politick® Prejavy, Kult¼rne Prostredie, HistorickĨ Aspekt

 

 

 

 

 

ABSTRACT 

This bachelor thesis proves that political speeches and consequently also the choice of the 

idioms employed in them are predetermined by the cultural conventions, as well as time period 

and socio-political context. 
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1 INTRODUCTION 

The world is your oyster, but don't count your chickens before they're hatched. Idioms like 

these are part of everyday life. They enrich almost every type of language in the world. They 

have been subject of studies carried out by many linguists and each of them defines the idioms 

in different way. The first part of this bachelor thesis provides at least some of the definitions 

of idioms and their divisions from different points of view. It describes also language and its 

functions, since idioms help to fulfil one of the functions. 

 The theoretical part is dedicated also to political speeches and their distinctive features as 

they are the subject to analyses. It provides more information not only about the structure of 

the political speeches but also about means of persuasion and persuasive devices which are an 

essential part of them. At the end of the theoretical part are stated essential facts about the 

authors of the analysed speeches and about the speeches themselves.  

In the practical part of the bachelor thesis will be analysed eight speeches given by four British 

and American authors. Historical and cultural background of the speeches differ, therefore 

can be compared the influence of these factors on the speeches, especially on the idioms used 

in the speeches. The idioms will be compared from semantic, pragmatic and syntactical point 

of view. Subject of the analyses will be the level of formality of idioms, as well as level of 

transparency. Occurrence of the phrasal verbs in the texts will be examined as well. Regarding 

the fact that that personality of the speaker influences the choice of the idioms, this aspect will 

be also analysed.  

The practical part can be divided into five parts. Firstly, will be analysed the inaugural 

speeches of the contemporary British and American politicians. Secondly, will be compared 

the speeches delivered at the same occasion but during the different time period. Another four 

speeches delivered by the same politicians will be examined in the same way, however, these 

speeches differ from the previously mentioned speeches. They were given on the different 

occasion, therefore they were also intended for different audience. The purpose of the fifth 

section of the practical part is to point out the differences between the all analysed speeches 

and to summarize the results of analyses.  The purpose of this thesis is to demonstrate how 

cultural conventions, time period, socio-political context and also personality of the speaker 

influence the usage of the idioms in the chosen political speeches.  
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I.   THEORETICAL PART  
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2 IDIOMATIC LANGUAGE 

2.1 Language 

In order to explain what idioms are, it is essential to define the term language, since idioms 

are integral part of it. The Cambridge dictionary defines a language as a ñsystem of commu-

nication consisting of sounds, words, and grammar, or the system of communication used by 

people in a particular country or type of workò. (Cambridge Dictionary Online)  

2.2 Factors and functions of langue 

According to Roman Jakobson language consists of six factors: context, addresser, addressee, 

contact, contact code and message. The addressee receives a message from the addresser. In 

order to be functional, the message requires a context which should be comprehensible by the 

addressee. The message has to contain also the code at least partially mutual to the addresser 

and addressee who are also called encoder and decoder. The last factor necessary for commu-

nication is a contact. Jakobson defines contact as a physical or psychological connection be-

tween addresser and addressee. Each of previously mentioned factors is connected with one 

of six functions of language. First function connected with context, the most visible one, is 

called referential function. This function is also known as denotative or cognitive function. 

Emotive function is connected with the addresser. Focuses on an author's expression of feel-

ings, emotions or attitudes toward what he or she is speaking about. The conative function 

serve as the function oriented toward the addressee and is expressed in vocative or imperative. 

Phatic function focuses on contact and helps addresser to attract attention of the addressee or 

to see if the communication channel works. In that case an author can use established formu-

las. Metalingual function is visible if the addressee tries to find out whether both, addresser 

and addressee use the same code. The last function of language focused on the message as 

such is called poetic function. Jakobson defines this function as the function which focuses on 

the message ñfor its own sakeò. (Jacobson 1960, 3-7)Idioms help to fulfil  the communicative 

function of language. (Langlotz 2006, 7)  

2.3 Idioms 

As McMordie and Seidl claims, ñthe language is a living thingò. In other words, it is changing 

and growing continuously as new developments need to be named and labelled. Since the 
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idioms are not a separate part of a language, they are expanding and changing as well. 

(McMordie and Seidl 1978, 3)The usage of the idioms is not limited to only one area of the 

language, therefore they may appear for instance in formal style, poetry, or slang. (Mc Mordie 

and Seidl 1978, 4) It is difficult to recognize idioms, as every linguist interprets them differ-

ently. Kvetko defines idioms as combinations of lexical items consisting of at least two words. 

He claims that they are relatively fixed institutionalized expressions with figurative meaning. 

Idioms can be seen also as ñcomplex symbols with specific formal, semantic, pragmatic and 

sociolinguistic characteristicsò (Langlotz 2006, 7). 

As Mona Baker argues, in the idiomatic expressions cannot be changed word order, as well 

as another word cannot be added to the expression. In addition to that, a word cannot be de-

leted from an idiom neither. Idioms do not allow also a change of its grammatical structure 

and replacing of words. (Baker 1991, 67) New idioms are generally arise from free word 

groups and fixed word combinations. This process is called idiomatisation. Idioms can origi-

nate from already existing idioms. It might be caused by shortening and extension, as well as, 

conversion and analogous formation (Miġġ²kov§ 2003, 30) 

2.3.1 Function of Idioms 

Idioms can be used in almost every situation and in almost every type of language.  They may 

be used in order to describe a situation, name actions and processes or express feelings and so 

forth. Kvetko suggests following division of the functions which will be also applied in the 

analytical part: 

¶ Idioms with nominative function- this kind of the idioms occurs frequently in all kinds 

of texts. They are usually employed to express actions, processes or qualities. (pull 

somebodyôs leg) 

¶ Idioms with communicative function- this kind of idiom generally refers to situations 

or they help to express statements. They may have a form of a  sentence (the coast is 

clear) 

Idioms with both, nominative and communicative function- this group of idioms covers the 

idioms with mixed function, which allow variation in form (close the door- the door is closed). 


























































