	THESIS SUPERVISOR´S ASSESSMENT

	Student’s full name 
	Michaela Haba Carcamo

	Thesis title
	A cosmetics marketing case study: targeting teenagers through social media

	Supervisor’s name
	doc. Ing. Michal Pilík, Ph.D.

	Degree course
	English for Business Administration

	Mode of study
	Full-time

	Thesis evaluation criteria
	Classification grade according to ECTS 

	Structure

	Outline and division
	
	B
	
	
	
	

	Language level
	
	
	C
	
	
	

	Formatting (citations, presentation)
	
	B
	
	
	
	

	Content
	Obsahová stránka práce

	Thesis statement formulation 
	
	B
	
	
	
	

	Sources and their utilization
	
	B
	
	
	
	

	Methods of processing the research problem
	
	B
	
	
	
	

	Level of analytical and interpretive components
	
	
	C
	
	
	

	Formulation of conclusions and meeting the objectives
	
	B
	
	
	
	

	Originality and vocational contribution
	A
	
	
	
	
	

	Evaluation justification (strengths and weaknesses of thesis):

The bachelor thesis deals with unique topic of using social media in cosmetics industry. I very appreciate that the student is personally active in this business and she described very popular topic. The research was done; the goals and research questions were set up. The evaluation of the research is good and the conclusion fits the analysis results. 



	Questions to be answered by student:

What is the future of using social media in cosmetics industry?

What are you personnel experiences with this business and can you introduce any real results?



	The work was checked by the plagiarism detection system Theses with the result of negative/positive.*

	Overall mark**
	
	B
	
	
	
	

	Date: 1.6.2015
	Signature:


*    Circle the appropriate determination.


** Overall mark is not a mathematical average of individual marks.





