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	Odůvodnění hodnocení práce:

Even though this work has a great potential, it is fragmented and disorganized – mainly due to last minute efforts to put it all together. The language is not the author’s strength, especially the lengthy, wordy sentences and paragraphs. Even though the sources the author uses for her theoretical part are plentiful, many of them are blogs and non-academic Internet materials validity of which has not been tested. The thesis refers to hypothesis (reportedly set out in the theoretical part) and the conclusion even contains verification of the hypothesis, yet the hypothesis itself is nowhere to be found. The chapters of the theoretical part do not create a meaningful whole and they do not present what is realistically analyzed in the practical part. The author presents James P. Gee’s Discourse Analysis methodology as her guiding principle but that’s where the similarity with Gee’s work finishes – the method is realistically not used. The analysis is fragmented and remains superficial in many cases. What I appreciate is a very good corpus of research material, thorough preparation for the analysis and detailed knowledge of linguistic means present in the corpus. However, the potential of such setup is not used and the work leaves a lot to be desired. 


	Otázky k obhajobě:

Formulate the hypothesis of your work. 
Is the influence of advertising on children dangerous in any way? Should youngsters as advertising consumers be protected by legislation in the Czech Republic? 

Your corpus is from magazines published in 2011-2013. Does advertising language change in time? Does it change fast? Can we expect it to have changed since the publication of the magazines you used?



	Práce byla zkontrolována systémem pro odhalování plagiátů Theses s výsledkem negativním. 
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