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Strengths of the diploma thesis: 

• Appropriate and consistent theoretical background of the work based on relevant sources 
selection.  

• Development of an organic digital marketing plan for a selected company that could be 
an inspiring example for other companies considering the potential of the low-cost 
organic campaigns.  

• The SOSTAC® planning model application. 

Comments and suggestions (weaknesses): 

• The SWOT analysis should be finished by quantified diagram analysis due to more 
relevant and consistent proposed strategy. 

• The quantitative research would be welcomed as the result of the work is a plan oriented 
on existing or potential customers. 

• There is no Gantt chart that could enrich the project part. 

• Minor language and stylistic limitations. 
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