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	Evaluation justification (strengths and weaknesses of thesis):
Strengths
1. The paper deals with relatively new type of advertising, Insta-advertising, that is gradually acquiring very distinct stylistic characteristics that make it different from traditional print or televised messages.
2. Since Insta-advertising is becoming more popular, job opportunities in the sphere are also increasing. Understanding how the language works for this type of marketing can help the student to find job in the sphere. 
3. The student employs a mix of traditional linguostylistic analysis and corpus linguistic methods to point out to some of the lipstick insta-ad features. She also adds quantitative data that shows how representative certain features are. 

4. Cooperation with the student was, in my opinion, very productive. Ms. Kročilová was responsive to recommendations and quite diligent with her analysis. The bibliography to the paper is representative and quite impressive. 
Weaknesses

1. Some parts of the text require better coherence and cohesion, while others, improvement in grammar and style. 
2. The student was not very attentive with some of the sources. For example, Bai (2018) is absent from the bibliography. 

	Questions to be answered by student:

1. What was the most liked insta-ad and how, from your perspective, its language contributed to its popularity? 
2. In your opinion, how may the language of advertising on social media influence our everyday communication?  

	The work was checked by the plagiarism detection system Theses with the result of negative.*

	Overall mark**
	A
	B
	C
	D
	E
	F

	Date:
	Signature: Svitlana Shurma 


*    Circle the appropriate determination.


** Overall mark is not a mathematical average of individual marks.





