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	Evaluation justification (strengths and weaknesses of thesis):

Strengths:
· The thesis deals with a topic which might shed light on the effective linguistic strategies in online marketing. The topic might have practical application both among marketers and influencers. 
· The thesis addresses a topical issue of evaluation in speech and contributes to the field of pragmatics.
· The structure of the thesis reflects the goals of the research and contributes to the research question. 
Weaknesses:
· The student started working on the thesis quite late (in April), which is reflected in the final version we hold. The thesis was not well proofread (e.g., Introduction), some of the advisor’s comments are still in the text (p. 18), some chapters are unfinished (Ch. 5). At the same time the thesis also clearly shows the parts which the student had time to work on, since those parts of the text appear much more professional and mature (Ch. 6). 
· The introduction does not have a regular structure recommended for the BA theses and lacks general overview of the problem, niche, or clearly stated research question. The aim of the thesis is not well formulated in the introduction; however, it looks perfectly fine in the conclusion. 
· Conclusion offers a summary of what the thesis is about; yet, no information about the application or interpretation of the results is not offered. 
· Though the examples discussed in the analytical part are well selected, the student’s comments are sometimes insufficient and superficial (e.g., p. 30). 
· The bibliography is not organised alphabetically, and there are mistakes in the names of the authors (cf. Raback 2018, p. 21 and Roback 2018, p. 39). 


	Questions to be answered by student:

1. You research has shown that the messages of the influencers you analyzed are predominantly positive. Have you seen any negative messages? If yes, have you noticed the difference in likes or shares between the messages? Do you think using only positive evaluation works best in attracting clients? 
2. In what way are your results significant for future marketing specialists?  
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