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Master’s Thesis Reviewer (MT):  Associate Professor Miloslava Chovancová
MT topic: The Project of Improvement of Current State of Sustainability Marketing Communication in the 
                  Selected Company
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Notes on completing the report:
1. For the evaluation of each criterion, use the following scale: A - fulfilled very well, significantly exceeds the requirements; B – fulfilled with quality; C – fulfilled without reservations; D – fulfilled with minor deficiencies; E - fulfilled but with significant deficiencies; F - not fulfilled.
2. If any criterion is graded F, the thesis must be evaluated as unsatisfactory overall, not meeting the criteria for the MT defence, and such a thesis cannot be recommended for the defence.
3. MT Reviewer must comment verbally on each evaluation criterion!

Assessment criteria: 	Assessment
	1. Thesis Objectives and Methods
	A
	The Master Thesis consists of 122 pages of text and two appendices, containing questions for a questionnaire survey for processing the quantitative research of the respondent and the manager's answer to the qualitative research questions. The objectives of the project are set, which are related to the topic of the diploma thesis. The author defined the research questions, which she answered at the end of the research. The chosen analytical methods and techniques are suitable for obtaining results.

	2. Theoretical Background
	A
	Theoretical sources form out a suitable framework for subsequent analyzes and project development. However, it is redundant to explain what marketing is in the Master Thesis.


	3. Practical Application – Analysis
	A
	The author used the evaluation of the competition using a multicriteria analysis, prepared a situational analysis and subsequent qualitative research in the form of a questionnaire survey, supplemented by qualitative research in the form of an interview with the company manager. The obtained results were a suitable starting point for the development of a project to improve the company's marketing communication.




	4. Practical Application – Project/ Research
	A
	The aim of the diploma thesis was to develop a project to improve the marketing communication of a selected company. Since the improvement of marketing communication is to be done for the e-shop, the author described suggestions for improvement according to individual types of social networks. It is possible to agree with the created suggestions. The project is evaluated by cost, cost and risk analysis.

	5. Formal Layout
	A
	The formal level of theses meets a very good assessment, the work is graphically clear, well structured and easy to navigate in the work.



	Overall thesis assessment*
	A
	[bookmark: _Hlk98164743] It can be stated that the Master Thesis meets the requirements on its preparation at an excellent level, which confirms the  author´s interest in the topic addressed and the excellent skills of the author.


* The final grade is not an arithmetic average of the individual criteria for assessing the thesi
[bookmark: _GoBack]I have no further questions regarding the processing of Master's Thesis.

The thesis fulfils the criteria for the defence of the MT. The thesis is recommended for the defence. 
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