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	Odůvodnění hodnocení práce:

The work is compelling, yet there are reasons for several ‘buts.’ The strengths are numerous:

The bibliography is worthy of a dissertation, and the implementation of sources is a mastery at the BA level. The work is well-structured and well-researched. The research corpus is rich, and the results are presented in an extensive chapter preceding the conclusion. It is also one of very few Bachelor theses containing suggestions for further research. In many ways, the work resembles a Master’s or even a Doctoral thesis. 
There are a few weaknesses. The thesis starts too broadly, and it takes time for the reader to start understanding where their focus should be. The claim that “Languages are often seen as series of written letters in which meaningful elements are created by a combination of certain vowels and consonants,” (p. 19) does not seem true (I would appreciate a source verifying it) and is confusing in its context of the following sentences on p. 19, since vowels and consonants are units of spoken language. The discussion of intertextuality in the Results (p. 66) is superficial. Generally speaking, the discourse level is the weakest part of the analysis, with no mention of the social actors, schemas, framing, or other discourse-level phenomena. In the context of the size of the thesis, I would recommend excluding the analysis on the discourse level from the work altogether. The most severe weakness of this thesis is its size, exceeding the maximum limit by a third (148 663 characters in the thesis vs. 99 000 characters of the upper limit). It is much easier to cover a topic in an unlimited scope. Trying to squeeze it into a given restricted area requires skills of condensation, synthesis, and critical judgment of what is really important. That is the sole reason I lower the overall grade by one level in this review. 

	Otázky k obhajobě:
Can you explain the persuasive appeal called Kairos and can you see its application in your thesis?  
Is there a difference between the usage of idiomatic phrases/dead metaphors and the usage of intertextuality in ads (see your first three analyzed items in the chapter on alcoholic beverages intertextuality, p. 62-63).

What major differences can you see between the alcoholic vs. non-alcoholic drinks ads? 
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