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Notes on completing the report:
1. For the evaluation of each criterion, use the following scale: A - fulfilled very well, significantly exceeds the requirements; B – fulfilled with quality; C – fulfilled without reservations; D – fulfilled with minor deficiencies; E - fulfilled but with significant deficiencies; F - not fulfilled.
2. If any criterion is graded F, the thesis must be evaluated as unsatisfactory overall, not meeting the criteria for the MT defence, and such a thesis cannot be recommended for the defence.
3. MT Reviewer must comment verbally on each evaluation criterion!

Assessment criteria: 	Assessment
	1. Thesis Objectives and Methods
	F
	The commentary focuses on: clarity of the formulation of the thesis objectives and the methods used in the thesis elaboration; evaluation of the objectives of the thesis following the thesis theme; the methods and procedures chosen to fulfil the thesis objectives. 

Formulation of objectives is somehow strange  - I mean the text related to the objectives and to some extent also to the objectives itself. First, what are the objectives of the thesis, is introduced several times at several pages and it is not the same. The question is why. Second, arguments are missing for the relevancy of those objectives. There are some, but only very vague. Chosen methods are correct, only their application is not appropriate – see my comments below. This means that the objectives have been only partially achieved. The first objective is as follows: “This study aims to identify the elements that influence the efficacy of social media Advertisement”. But why and how is not mentioned. The second objective is:  „The goal of this study is to look into the aspects which add to the effectiveness of social media marketing for Supercool star technical services LLC Dubai.“ The next one is this: „This thesis report aims to explore and analyze the implementation of social media marketing for SuperCool Star Technical Services LLC.“ As an objective we can consider also following: “we aim to develop a comprehensive understanding of how social media can be effectively utilized in the context of a technical services company.“ But the biggest problems are with the objectives at p. 14 which are not the same as at p. 15 and those before. This is very strange situation (as I write above) and rather difficult to evaluate.

By the way – thesis begins with definition of social marketing, but social marketing is not what the thesis should be about. It seems that the author is not aware of such an essential fact.


	2. Theoretical Background
	E
	The commentary focuses on: the content of the critical literature research; the appropriateness of the chosen domestic and foreign literature sources; the method of citing sources in an adequate manner.

Theoretical part is extremely long yet brings little to the real “theoretical background” as most of the text is not focused on what it should be. There is no proof of the critical approach to the literature. And many parts of the text raise questions and are somehow surprising, e.g. text on technical feasibility study (p. 23-24), ch. 1.6 and 1.7. 2.8.1 …titles and the content. Price, branding and “servicing” are considered for “tangible” factors influencing consumer behaviour (p. 43 and 44), advertising and some other factors are considered for “less-tangible”. 

Citing – many pages are without any reference. Other comment on citing is introduced below – point 5.


	3. Practical Application – Analysis
	F
	The commentary focuses on: the use of knowledge from theory, its appropriateness of application; sufficient description of the process of application of the methods of work; overall assessment of the current state; sufficient substantiation of the conclusions of the analyses; the difficulty of data collection and processing.

The harmony between some pieces of knowledge from the theoretical part and practical part is rather low. An example of the misunderstanding of one method is this text: “Based on the questionnaire results, the SWOT analysis for "Supercool Star Technical Services LLC" revealed several key findings. “ (p. 36) and its application – SWOT matrix ((p. 63 – 65) where it is not clear where the information comes from or of the PERT technique (p. 105 – 107). Interesting to read is part of PESTLE analysis: the text begins with this sentence: “For instance, take a look at a few of the suggestions made to male managers of female employees during the July 1943 issue of Transportation Magazine:“… and continues further (p. 69). The purpose and use for PESTLE is not clear at all.

Some information could be relevant – competitors analysis…if it is about social media marketing. But it is not.
I really do not understand text of chapter 4 Customer analysis – why the author writes what and how he writes as the whole text brings no value.

Methodology (in the beginning and also further in the text) is enormously vague and to write that Figure 2 Research Methodology was made based on the author´s survey is surprising. 

There is no real risk analysis in the thesis and how the cost analysis was done is not clear.




	4. Practical Application – Project/ Research
	F
	The commentary focuses on: the connection of the solving part of the thesis to the theory and to the analyses results; supporting the proposals with appropriate arguments; meeting the objectives set. For research-oriented MTs, the focus should be on discussion of the results and their evaluation. 

As no or very low quality research and analyses were made it would be surprising if good solution and proposal would be created and so it is in this thesis. There is nothing what the company can really and specifically use and apply to start with social media marketing strategy. 


	5. Formal Layout
	E
	The commentary focuses on: logical coherence of the text of the thesis; use of correct terminology; use of the prescribed standard of citation of sources; appropriate linguistic and graphic level.

There are many problems with all the points to be evaluated also in this part. Logical coherence is very low, sources are cited in very different manner (sometimes whole name and surname is given, sometimes only name, but not surname, sometimes only surname) – no standard was met. Many sources introduced in the end of theses are not cited in the text. Graphic level is very low as well. Linguistic level….the text is not academic and it should be in case of master degree thesis. It is very difficult to follow why the author writes what he writes. Some sentences or even whole passages are repeated. Whole text is very unorganized and much of it is irrelevant. Author uses very often “you”, “your” in the text.




	Overall thesis assessment*
	E
	[bookmark: _Hlk98164743]In view of the above introduced fact, the overall assessment is as follows: overall, the thesis meets requirements, however at rather low level. The right grade is somewhere between E and F. It depends on the quality of defence if the student would be able to defend his work.


* The final grade is not an arithmetic average of the individual criteria for assessing the thesis.

Questions for the defence:
1. How did you work with validity and reliability of your research?
2. Why did you formulate research questions 1 and 2 and what are the answers?
3. What is missing in your research to propose really applicable social media marketing strategy for the company?


The thesis fulfils at the minimum level the criteria for the defence of the MT. The thesis is recommended for the defence. 
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