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Notes on completing the report:
1. For the evaluation of each criterion, use the following scale: A - fulfilled very well, significantly exceeds the requirements; B – fulfilled with quality; C – fulfilled without reservations; D – fulfilled with minor deficiencies; E - fulfilled but with significant deficiencies; F - not fulfilled.
2. If any criterion is graded F, the thesis must be evaluated as unsatisfactory overall, not meeting the criteria for the MT defence, and such a thesis cannot be recommended for the defence
3. MT Supervisor must comment verbally on each evaluation criterion!

Assessment criteria: 	Assessment
	1. Thesis Objectives and Methods
	A
	The commentary focuses on: clarity of the formulation of the thesis objectives and the methods used in the thesis elaboration; evaluation of the objectives of the thesis following the thesis theme; the methods and procedures chosen to fulfil the thesis objectives. 

The author has clearly outlined the objectives and research questions of the thesis on page 44. This includes a schematic diagram illustrating the research design, data collection, data processing, and the analytical approach. A vivid explanation of the methodological approach used to reach the thesis's conclusion is consistently highlighted throughout the document.


	2. Theoretical Background
	B
	The commentary focuses on: the content of the critical literature research; the appropriateness of the chosen domestic and foreign literature sources; the method of citing sources in an adequate manner.


The author examines existing literature to identify areas needing additional research for the nexus on marketing communication and building strong brand image. She supports her study and project with contemporary literature to validate her claims, adhering to the recommended and approved guidelines set by the faculty. Overall, the literature has been thoroughly and appropriately reviewed


	3. Practical Application – Analysis
	A
	The commentary focuses on: the use of knowledge from theory, its appropriateness of application; sufficient description of the process of application of the methods of work; overall assessment of the current state; sufficient substantiation of the conclusions of the analyses; the difficulty of data collection and processing.

The author made an enormous effort to apply a quantitative research model to establish her hypothetical claims primarily through inferential statistical analyses. Which I commend, To the best of my knowledge, the methodology adopted to test the proposed hypothetical relationships using the first order statistical algorithms is intact, specifically correlations matrices and descriptive analyses has been well articulated. 



	
4. Practical Application – Project/ Research
	C
	The commentary focuses on: the connection of the solving part of the thesis to the theory and to the analyses results; supporting the proposals with appropriate arguments; meeting the objectives set. For research-oriented MTs, the focus should be on discussion of the results and their evaluation. 

The author's commendable work falls short in designing a project that incorporates TIME, RISK, and COST analyses for building a strong brand. Nonetheless, extensive discussions have taken place on page 77 of the thesis, resulting in conclusions and recommendations. 



	5. Formal Layout
	A
	The commentary focuses on: logical coherence of the text of the thesis; use of correct terminology; use of the prescribed standard of citation of sources; appropriate linguistic and graphic level.

The text demonstrates a high level of English proficiency, with only a few minor opacities. Nonetheless, the overall readability is maintained. As previously mentioned, the author consistently follows the citation style recommended by the faculty. In conclusion, the language and coherence throughout the thesis are well-managed.






	Overall thesis assessment *
	B
	The thesis objective is accomplished with minor comments.


* The final grade is not an arithmetic average of the individual criteria for assessing the thesis.

Questions for the defence:
1. Can you give the committee a concise summary of your research in a few sentences?
2. What inspired you to undertake this project and research on the nexus between Marketing Communication and Strong Brand Building?
3.  If you had the opportunity to redo this research, what modifications or enhancements would you incorporate?
The thesis fulfils the criteria for the defence of the MT. The thesis is recommended for the defence. 

The thesis has been checked for the originality of the work in IS STAG. Based on the results of this review, it was concluded that the work is not plagiarism.
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