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Notes on completing the report:
1. For the evaluation of each criterion, use the following scale: A - fulfilled very well, significantly exceeds the requirements; B – fulfilled with quality; C – fulfilled without reservations; D – fulfilled with minor deficiencies; E - fulfilled but with significant deficiencies; F - not fulfilled.
2. If any criterion is graded F, the thesis must be evaluated as unsatisfactory overall, not meeting the criteria for the MT defence, and such a thesis cannot be recommended for the defence
3. MT Supervisor must comment verbally on each evaluation criterion!

Assessment criteria: 	Assessment
	1. Thesis Objectives and Methods
	B
	The commentary focuses on: clarity of the formulation of the thesis objectives and the methods used in the thesis elaboration; evaluation of the objectives of the thesis following the thesis theme; the methods and procedures chosen to fulfil the thesis objectives. 

The main aim of this thesis is to delve into the process of establishing a robust brand for an online travel agency in Egypt, with a particular focus on the case study of Almatar. The author proceeded to examine the branding techniques employed by Almatar in order to identify opportunities for enhancing its brand image or formulating a more dynamic strategy. The objectives and research inquiries of the project are delineated on pages 10 and 43 of the theses. Subsequently, the author adopts a methodological approach to address the research questions presented. The conclusion of the thesis is highlighted throughout the document.




	2. Theoretical Background
	C
	The commentary focuses on: the content of the critical literature research; the appropriateness of the chosen domestic and foreign literature sources; the method of citing sources in an adequate manner.


The author starts by reviewing existing literature on the subject, identifying gaps that need further research. The author, subsequently chooses recent literature to back his claims, following the guidelines recommended and approved by the faculty. Overall, the literature review is thorough and appropriate. However, the author could do better by expounding more on the existing literature on brand management.




	3. Practical Application – Analysis
	C
	The commentary focuses on: the use of knowledge from theory, its appropriateness of application; sufficient description of the process of application of the methods of work; overall assessment of the current state; sufficient substantiation of the conclusions of the analyses; the difficulty of data collection and processing.

The author employed descriptive statistics, mainly percentages, to answer the research questions and meet the thesis objectives. Situational analyses were performed prior to commencing further research to support the selected company. The methodology used has been clearly described. How data collection was garnered was omitted from the manuscript, yet the effort to gather customer feedback within a short timeframe to complete the thesis is praiseworthy.


	
4. Practical Application – Project/ Research
	C
	The commentary focuses on: the connection of the solving part of the thesis to the theory and to the analyses results; supporting the proposals with appropriate arguments; meeting the objectives set. For research-oriented MTs, the focus should be on discussion of the results and their evaluation. 

The author has successfully executed a well-planned project that addresses TIME, RISK, and COST, on page 71 of the thesis-effectively achieving the thesis objectives. Following this, comprehensive discussions were held on page 78 detailing well thought-out recommendations and conclusions for Amata company.




	5. Formal Layout
	C
	The commentary focuses on: logical coherence of the text of the thesis; use of correct terminology; use of the prescribed standard of citation of sources; appropriate linguistic and graphic level.

The English proficiency is above average, with only a few slightly ambiguous sentences, yet the overall readability remains intact. As previously noted, the author follows the citation style endorsed by the faculty. In general, the language and coherence throughout the thesis are well-managed.







	Overall thesis assessment *
	C
	The objective of the thesis is achieved with minor comments 


* The final grade is not an arithmetic average of the individual criteria for assessing the thesis.

Questions for the defence:
1. Could you give the committee a brief summary of your project in a few sentences?
2. If you had the chance to redo this project, what changes or additions would you make?
3. What is your motivation to do this work for Almatar company?

The thesis fulfils the criteria for the defence of the MT. The thesis is recommended for the defence. 

The thesis has been checked for the originality of the work in IS STAG. Based on the results of this review, it was concluded that the work is not plagiarism.
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