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Master’s Thesis Supervisor (MT): doc. Ing. Miloslava Chovancová, CSc.
MT topic: Building a Strong Brand for an Online Travel Agency Company in Egypt
Acad. year: 2023/2024

Notes on completing the report:
1. A - fulfilled very well with no remarks, B - fulfilled very well with minor remarks, C - fulfilled at an average level, D - fulfilled with deficiencies, E - fulfilled but with significant deficiencies, F - not fulfilled.
2. If any criterion is graded F, the thesis must be evaluated as unsatisfactory overall, not meeting the criteria for the MT defence, and such a thesis cannot be recommended for the defence.
3. MT Supervisor must comment verbally on each evaluation criterion!

Assessment criteria: 	Assessment
	1. Thesis Objectives and Methods
	B
	The author prepared a Master Thesis in the scope of 79 pages of text and two appendices. The main objective of this Master's thesis was to develop a project aimed at enhancing the branding strategies of almatar, an OTA company in Egypt. The steps of the methodology are described briefly on page 10 and, on  pages  43 and 44 in details;  the author followed this methodology during the preparation of the entire Master Thesis.


	2. Theoretical Background
	C
	 The author prepared a literary research on the topic of the Master Thesis, which was a quite good basis for the analysis and  a project development.


	3. Practical Application – Analysis
	C
	 The analytical part was developed based on knowledge from the theory, which was appropriately applied and described in the methodology. The author set the main research question and objective, which were supported by other questions transformed into sub-objectives. Quantitative data was collected by the author using a questionnaire survey;  SWOT analysis was developed into External Factor Evaluation (EFE) and Internal Factor Evaluation (IFE).





	4. Practical Application – Project/ Research
	C
	The conclusions of the analyses were used to create a project whose goal was to create a strong brand for an online travel agency company in Egypt. The author supplemented the project recommendations by discussions and explanations necessary for the further development of the company's success. The author subjected the project to a cost, time and risk analysis.


	5. Formal Layout
	C
	[bookmark: _GoBack]The Master Thesis has a logical structure, the author uses the correct terminology, he also cites sources correctly, and the work is at a good level both linguistically and graphically.




	Overall thesis assessment *
	C
	The objectives of the MT were met. 


* The final grade is not an arithmetic average of the individual criteria for assessing the thesis.

Questions for the defence:
Did you have the opportunity to discuss your recommendations with the company's managers? What was their reaction?


The thesis fulfils the criteria for the defence of the MT. The thesis is recommended for the defence. 

The thesis has been checked for the originality of the work in IS STAG. Based on the results of this review, it was concluded that the work is not plagiarism.
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