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Comments and rating:

The Master thesis has its logical structure. The amount of information sources is more than
sufficient. According to Master thesis assignment, there should be hypotheses followed by
relationship between dependent and independent groups instead of research questions, but
research questions are more likely to be processed. Conducted analysis is well processed,
but it is mostly focused on foreign countries and products. The biggest contribution is in the
final chapter, which show the similarities and differences between greenwashing and green
marketing.

Defense questions:

Do you think that czech companies are using greenwashing?

What is the biggest difference between czech companies and sample of your research?
What is the biggest contribution of your thesis?

Zlin, 10.05.2013 Reviewer's signature:
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