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Comments and rating:

The MA thesis contains several analyzes that show in what areas the marketing and
communication activities of companies which can be considered as green marketing or
greenwashing may coincide or differ. The analyses are handled very carefully on the basis of
the exact setting of the methodology. A relatively new topic that has not been thoroughly
investigated can be appreciated too. The processing of this thesis can be described as
exemplary.

Defense questions:
Can the analyses be evaluated as subjective or objective? What could be done for increasing

of the objectivity of the analyses?
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